VISIT BROOKINGS

COMMUNITY PARTNERSHIP ®




Visil
BROOKINGS

SOUTH DAKOTA

Each year, Brookings proudly welcomes visitors, prospective students and potential residents to our
vibrant community.

To further extend our reach and showcase the best of Brookings, we’ve developed a co-op
marketing program tailored to meet your unigue needs. This program leverages the collective
strength of our community’s efforts across a variety of marketing channels.

As a Visit Brookings partner, you’ll gain advertising access to premier media partners, advanced
marketing technology and precise audience targeting strategies — all designed to highlight what
makes Brookings special. Our team handles creative development and production, ensuring your
marketing investment delivers exceptional results.

If you have any questions or other advertising ideas, do not hesitate to reach out.

Kate Solberg

Director of Marketing
Kate@VisitBrookingsSD.com
605.696.7557



REQUEST PLACEMENT oo

Request your placement by completing the form linked here.

All ads are first-come, first-serve and placement will be confirmed. Any additional
Information needed for the co-op will be shared at that time along with specific

dates regarding deadlines, invoicing, publishing, etc.



https://docs.google.com/forms/d/e/1FAIpQLSe5dHG3SvOtEAt-rd4qJnjqpwbKutoHkfbs-ak7kbDyDpLzCw/viewform?usp=header

SOUTH DAKOTA MAGAZINE

May/June 2025
Cost: $300

Uigil
BROOKINGS

SOUTH DAKOTA

Included in the one-page ad focusing on summer road trips to Brookings

Primary Audience: South Dakota residents 35-70+

Available Spots: 6

Registration Deadline: January 31 (or until filled)

Asset Deadline: February 21

Assets Needed: Horizontal photo, 30 words of copy, website URL
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SOUTH DAKOTA MAGAZINE oo

November/December 2025 - Gift Guide Issue
Cost: $300

Included in the one-page ad focusing on holidays and gifts in Brookings
Primary Audience: South Dakota residents 35-70+

Available Spots: 6

Registration Deadline: August 4 (or until filled)

Asset Deadline: August 22

Assets Needed: Horizontal photo, 30 words of copy, website URL .
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605 MAGAZINE BROOKINGS

March 2025: Bar + Restaurant Issue
Cost: $250

Highlighting the restaurants and bars within Brookings - Not limited to only
bars and restaurants.

Primary Audience: 27-45 year olds, enjoy traveling, tend to have kids
Available Spots: 8

Registration/Asset Deadline: January 27
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Assets Needed: photo, 35 words of copy, website URL
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your day.

SOUTH DAKOTA WILBERT SQUARE
McCRORY GARDENS ART MUSEUM EVENT CENTER




605 MAGAZINE ‘Broones

July 2025 - Qutdoor Issue
Cost: $250

Highlighting the different ways to get outside in Brookings during the summer

Primary Audience: 27-45 year olds, enjoy traveling, tend to have kids

Available Spots: 8
Registration/Asset Deadline: May 23
Assets Needed: photo, 35 words of copy, website URL




605 MAGAZINE ‘Broones

September 2025 - Home + Design Issue
Cost: $250

Highlighting the different ways to fall in love within Brookings during the fall season

Primary Audience: 27-45 year olds, enjoy traveling, tend to have kids

Available Spots: 8
Registration/Asset Deadline: July 25
Assets Needed: photo, 35 words of copy, website URL




® EMPIRE MALL PANELS Shononcs

Cost: $300

3 digital panels will be purchased for four weeks at the Empire Mall in Sioux Falls.
The buy will include 15 sec of ad time per minute shared amongst partners. Your ad
will rotate once every 10 minutes.

Primary Audience: Families in the Sioux Falls area
Timing: May 2025
Available Spots: 9

4 TICKETS |
TO SANFORD

Registration/Asset Deadline: March 28  INTERNATIONAL.

SEPT 16-22, 2019 .

Assets Needed: Photo, Website URL




